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We aim to be the trusted brand 

R171,0m
20.7%7%

R457,7m



increase the number 
of touchpoints through personalised products

Keep AA brand top of mind constantly delivering on brand values. Serve as the Advocate for the 
South African Motorist and Traveller, through ongoing liaison with government and other bodies to 
improve the motoring experience generally.

Be at the frontier of digital aggregation through platforms create digital platforms through 

Enhance the mobility ecosystem
Auto Centre network will provide vehicle owners with expert service and technical advice they can trust.

Create a performance culture through an enabling environment that engages and empowers our 
people to perform at their best.

Be a socially responsible and responsive organisation

Roadside Assistance

Financial services

Auto Centre network

Emergency services

Travel

Technical services 



Source: 
Stats SA, Statistical Release P0141, CPI, Jan 2023
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